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/| Agenda

Relevance of ad When & What to
testing Measure

How do you do that?

Case Study
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/| Why Ad-testing?



Q qualtrics®

/I Why (not) measure an ad’s effectiveness?

~ - Avoid costly mistakes - Time

- Evaluate alternative strategies - Cost of measurement

- Increase general efficiency - Lack of effective means
- Dataon effectiveness achieved
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// When & what to measure ad effectiveness



Q qualtrics®

/| When to measure ad effectiveness

Development phase Post-Launch

Objective: Objective: Objective:

Choice between Go / No Go decision & Test metrics of

several creatives add optimalisation effectiveness &
. monitor trends

Method: Method: Method:
Concept testing . Copy Testing  Post-testing
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// How it’s done
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/] Just why is this relevant again?
Real life example
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http://youtu.be/EbnWbdR9wSY
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