BARS & CLUBS

DISTORTING MIRRORS & DRINKING GLASSES

VIEW FROM THE TOP

WHEN THERE |5 ALCOHOL IN THE GLASS, THE SLOGAN ONTHE BOTTOM IS INVISIBLE.
WHEN IT IS DRAINED, WE SEE THE INSCRIPTION AND THE DISTORTED IMAGEOF THE DRINKER.
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INTERACTIVE VIDEO - STORYBOARD
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INTERACTIVE VIDEO - STORYBOARD
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Al lustrations are exemplarny.
In case of reclzation, all
videos are supposed lo be
shot with actors,

The effects used In these sto-
ryboards will not be used in
the fical video.

All the concepts have de-
tailed scripts, which are tog
long to be putin this project.
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All illustrations ore exemplary,
In casa of realization, all
videos are supposed fo be
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the final video.
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18



00R

T
!

Ni
!
MUGMENTED REALITY + DISTORTING MIRROR BILLBOARDS




OUTD00R

AUGMENTED REALITY + DISTORTING MIRROR BILLBOARDS

Point your device QR reader at the
bilboard, download & install the
app.

The picture comes to live, taking
you to a great party.

DRINKING?

The video stops,
- you decide if the

characher shall

keep drinking.

If the answer is negative, the party
continues with lots of fun and

WANTTO

BE THERE?
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The slogan appears.
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Paint your device QIR reader af the
billboard, download & install the
app.

Ine video stops, you
decide if the characher
shall keep drinking.

Under the influence of alcehol. she
begins to hustle into the others,
causing people's imtation &
disapproval.

T,
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Thegirl is sitting on the front steps
of the bar, left alone with her glass
orly.

LIKE YOUR

REFLECTION?

BIKGE DRINKING RUIRS YOUR [MAGE

The slogan appears. End of video,

i
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The picture comes 1o live, taking
vou to a gredt party.

When the answer is posifive, the
girl keeps drinking on and on.

Because of her indecent and
inappropriote behavior, the drunken
airl is thrown out of the party.

After draining her glass, she peers
af its bottom, seeing her distorted
reflection and the campaign
siogan.

These hwo videos are the mame as those on
TouTuks,

Al llustrations ares exemplany, In cose . of
redlization. all video: are supposed to be
shot with aciors,

The effects ised In these stondboards will nat
b s I the final videc,

all fthe concephk hove detoiled scripls

which are too long to be put In this project
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PAPER POCKET WITH INSERTED REFLECTION FOIL, RESEMBLING A DISTORTING MIRROR

SECOND OR FOURTH COVER IN MAGAZINES

-
o)

,f*

LIKE YOUR
REFLECTION?

| R AR ALRS TR MAE
 Brrasey- wEw FIVERCFIITTER EER




UNDERGROUND  / ant10
' BE THERE?
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sefety line . = % * floor shicker, marking and nd
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The motion sensors on the wall of the
underground station register a person
standing on the floor sticker, The multi-

!\ T Tn
media billboard on fhe opposite side “ hN ' iU
starts projecting their reflection in real Py —. -
time. The person is situated in the middie q
of a party being surounded by drunken BE THERt Bk
people. They hustle, shove and spill /| |

drinks onto the participant.
When the person is annoyed by the BINGE DRINKING RUINS YOUR IHAHE

awful situation and steps back, the video
ends with the slogan;
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STATION
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- _BINGE DRINKING RUINS YOUR IMAGE
SEEK ADVICE - WWW.YOURREFLECTION.COM
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PARTIES

Crganisation of partles for the target group
with lower consumption of alcohol.

Guests will receive o bracelet for every
ordered drink. This is a way of observing usage.

For the events' organisation, leading alcohaol
brands can be attracted as sponsors, by
toking an actlive participation in the
campaign. The demonstration of socilal
responsibllity will positively impact on their
brand image while offering their products
under the message for  moderate
consumption.

The purpose of the parhies is 1o give young
peaple unforgettable experiences with a lot of
dancing, new acquaintances and nice music,
showing that true fun depends only on them,

A BRACLET WITH THE SLOGAN and not on the guantity of the alcohol they
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OUTDOOR

PRINT (MAGAZINES)
YOUTUBE

FACEBOOK
APPLICATIONS
DISTORTED MIRRORS
GLASSES

PUBLIC TRANSPORT
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PaST CAMPAIGN
EVA LHATTN

> Qualitative and quantitative marketing research, conducted by independent
agencies before, at the time of and ofter the campaign.

Targets:

* To determine the accomplished change in target group's perception.

* To determine the target group’s wilingness for change in behaviour.

» Conducting anonymous surveys among the target group [mainly in universi-
ties and in the participating clubs and bars) to defermine the habits related to the
usage of alcohol by young people. To be done before and after the campaign,
comparing the resulls.

» A survey on Facebook - several questions regarding the usage of alcohol and

the lifestyle of the young. The people who complete it wil receive the following re-
sults:

LIKE YOUR
REFLECTION?
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Afterwards users will hove the chance to share their status on their
Facebook walls.

« All media will redirect users to the single officicl website of the pro-
ject, dedicated to aiding young people realize that binge drinking is
a problem with numerous consequances,

Seek advice - www. yourReflection.com
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LIBRARY LiNkS

YOU CAN CLICK DN THE IMAGES AND THIS POF WILL REDIRECT YOU TO THE LIBRARY FILES AUTOMATICALLY
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