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I'm not your grand mother,
I'm rather sexy than herl!

Yes, | do,
Cause my grandma is very

sexy...
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On hincler, you coukd mest some sirange peopie,., But, you also coukd mee!
strangers who take caro of you..
And you, how woulks you react?
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Wil be in contact with thid love dlony

ESA
: How would you react ¥ 2 ctranger 100k cate 50 moch of you?
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Awesome prank from the
European Space Agency to Tinder users

On tinder, you coukd meet some sirange people_. But, you also gould meet
strangers who take cara of you .. And you, how would you react
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A complete love dlory
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Create a good love story Find the right way to say it Tell everyone about it

‘Making-of’ Materializing the content Spread the content
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Officially inform the press
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Inform the general public
Advertising  Social media ads

Native advertising
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Create a good
love story

Find the right
way to say it

Tell everyone
about it

Tinder on-field operation
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Video case study
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PR (invitation letter & emailing)

Social networks (video broadcast, Infographics, Best of,...)

Advertising (Social media ads,
native advertising)
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Measurements
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*Launch for the back-to-university time (average european date)



' with ESA:
| number of comments on Facebook, Youtube and | | about ESA and satellites/investment
Twitter |

|

; Number of internautes who changed their |
! perception/investment

' Number of new fans and followers /

" Investment
Number of contacts reached and

| publications




Oute campaign is legally feasible on 7inder

Not directly a commercial campaign
Only information

(no email address, contact information
requested, no product/service sold)

No branded content
External link

Prior negotiation
Copyrights and right of publicity/image
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Owned social
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° EDCOM AD VENTURE COMPETITION 2015
BECAUSE. Université Panthéon Assas - Paris

Natacha Hannothiaux | Johana Pallas | Florian Jeusset | Lola van den Berg
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