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How Is virtual reality revolutionizing

marketing and communication? I
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WHAT IS VIRTUAL REALITY?
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Creating an immersive experience
in"360° virtual environments
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THE NOVELTY ﬁFFECT

-

Lara‘F'{'I ON - December 14t _pire - Ho‘ality revolutionizing marketing and




Lara RINCON - December 14", 2016 - EdTalk EACA Inspire — How is VirtU I0nizing marketing and ¢




L‘

Using a trending technology asVR
gives an image of modernity
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Don’t miss.the © pportumty of being
your client’s first VR experience
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AN IMMERSIVE PERSPECTIVE
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Jo aniimmersive and engaging
perspective & narrative
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Allowing a much more emotional
and influential storytelling
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audience, with few distractions
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MARKETING OPPORTUNITIES
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t Facilitate concepfuallzatlon
increasing the Conversmrﬁ;atés
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Bring the unique to everyone with
realistic simulations/recordings
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Make your Customefsxet a
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realistic feel for your product
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CONCLUSION
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Virtu%\ Reality is the néx; DIg..
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Mixed Reality is coming...
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QUESTIONS?
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