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What are our persuasion capabilities

How do we use these?

Is that really what we want?

Content



Marketing is the activity, set of

institutions, and processes for creating,

communicating, delivering, and

exchanging offerings that have value

for customers, clients, partners, and

society at large. AMA 2016



What is the value of the Heineken brand?

“ Mr. Voorn, when my breweries burn down tonight, I will get a loan tomorrow to rebuild them all on the basis of 

the value of my brand. But, Mr. Voorn, when you burn down my brand tonight I will be stuck with a lot of empty 

breweries in the morning!”  Mr. Alfred Heineken (1992) 



Trust : “A willingness to make oneself

vulnerable to another in the presence of

risk” (Kim et al., 2004)



Our knowledge is growing by the day
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DUAL PROCESS MODELS

http://www.nobelprize.org/nobel_prizes/economic-sciences/laureates/2002/kahneman-facts.html
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ARMS RACE

Fransen, M. L., Verlegh, P. W., Kirmani, A., & Smit, E. G. (2015). A typology of consumer strategies for resisting advertising, and a review of mechanisms for countering them. 

International Journal of Advertising, 34(1), 6-16.
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Youyou, W., Kosinski, M., & Stillwell, D. (2015)

Computers are able to better predict your personality 

than friends



Habit Loops



And enormous amounts of consumer behaviour Data 

Temperature
Heart rhythm
Skin conductivity



Tech is racing forward



How do we use this consumer knowledge? 
Besides for good?



• Covertness?

• Respect for free will ?

• Damage ?

• Targets weaker people?

• Deliberate or not?

Voodoo marketing in 5 vragen







More than 10% all adults globally in a

Psychological Database 





Avocado Spinach: More Apple (51%) &

Cucumber (15%) than Avocado (21%) &

Spinach (12%)

Blackberries and Blueberries: More  

Apple (37%) & Orange juice (25%) than 

blackberries  (15%) en blueberries (15%)

Royal AHOLD 



KLM AIR FRANCE

Bait & Switch



Voodoo design



A/B testing without any disclosure !



Influencer marketing with in many cases no disclosure or 

worse

http://mediakix.com/category/influencer-marketing-examples/

http://www.businessesgrow.com/2016/04/06/ftc-and-nfluence-marketing/



Native ads

http://www.consumerombudsman.dk/Regulatory-framework/dcoguides/covertmarketing





Google Home





Covert device coupling: Audio Beacons

Stealth device to device  interaction



http://www.ebu.ch/files/live/sites/ebu/files/Publications/EBU-MIS%20-%20Trust%20in%20Media%202016.pdf





http://www.ebu.ch/files/live/sites/ebu/files/Publications/EBU-MIS%20-%20Trust%20in%20Media%202016.pdf



Tip for students, marketeers and firms: resist objectification !



Values create value!



Your choice?



Trust is the new gold
Don’t lose it


